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In today’s world, we have become obsessed with how we feel we are perceived within society and how we consequently perceive ourselves. The focus is on image. Clothing is one of the foundations of image.

Western consumers use clothes for a multitude of reasons: primarily for self-image, but also for ego, confidence, to make statements, and to ‘fit in’ or conform to a certain social class or peer group. Most people would say that they buy clothes in order to feel better about their appearance. This is not always true because then people would not be prepared to spend so much money on designer brands. 
The fashion industry is a multi-million dollar industry because of the premium society places on image and in particular youthful image.  The media to a large extent endorses this and we all consume various media. We then become, if not somewhat brainwashed, seriously influenced.  Many people want to live the image and, therefore, get caught up in the world of dieting and designer clothes as they try to emulate the young, thin, glamorous designer-clad image they are being fed by the media.
Marketing and advertising people are also very powerful in the fashion industry as they can sell something purely because of its psychological value to the consumer. Designer brands can create an association in the consumer’s mind between the product and a famous person or perhaps a young good-looking model. Some people are so desperate to associate themselves with this aspirational image that they are willing to pay absurd prices for these pieces of clothing. 
Arguably, in many cases, people are not buying a product but an identity enhancer. Buying into such images can trap people’s true identity as they try to portray themselves through vicarious use of such brands.  They feel they are buying an image that gives them a psychological boost and a more appealing image which can make them feel superior to other people who don’t buy into this image.
High street fashion stores can often mimic haute couture but at a fraction of the cost.  However, consumers will often buy the designer brands even though the material worth of both items can be very similar.  Therefore, it would seem fair to suggest that people buy clothes for much deeper reasons, such as the psychological effect designer brands can have.  Designer brands can create very powerful images that consumers want to be associated with. After all, what is a piece of designer clothing actually worth without the label?
Western consumers also like to buy clothes for their perceived exclusiveness. If everyone could buy designer clothes, they would lose their psychological value and be left with nothing other than their material value. In Ancient Rome, clothes not only reflected your status in society but also pinpointed exactly which layer you were positioned in.  Even in modern times, men and women still try to wear clothes that in some way symbolise that they belong to a high social class. 
This is also evident in other material goods that men like to purchase to portray their wealth e.g. big house, expensive cars, latest technology etc. In many instances, this is ego-driven. This ego satisfaction is typically short-lived and often leaves people looking for more. In many cases, people have to keep buying and consuming to keep on a parallel track with their ego-driven peers.  This can be a never-ending cycle as people try to find satisfaction through external material worth, rather than internal connection with their deeper self.
There are also many people who lack the confidence to wear what they want to wear. This is becoming increasingly evident in secondary schools where most teenagers follow the same trend - the global adolescent uniform. In schools, there is only a small range of clothes that is considered acceptable by the majority of the pupils. In reality only vain and shallow people tend to judge people by their appearance.  If an individual is judging you by your brand of clothing, it suggests that this individual is insecure and places too much value on the material. People who are true to themselves will respect others regardless of dress code. They value the person more for who they really are over who they appear to be.  

Clothes have an inherent power, sometimes perceived, as in the case of designer brands, and sometimes real. Gandhi made a big political statement by just wearing a simple loincloth. He won a lot of respect by his humble dress code. He stripped himself down to a simple loincloth that was worn by the average Indian. He did this to align himself with the poorest of India. The wearing of this loincloth highlighted his humility and authenticity.   
People from Third World countries use clothes because they are a necessity for survival or because it is not accepted in their society not to wear clothes. Tribal groups in the Third World use their clothes as a way of stating their beliefs and where they come from. This proves that clothes play such a significant role in all aspects of today’s society.
I have spent most of this essay addressing the negative effects clothing can have in today’s society; however, clothing can have many positive effects on people. The main one is that clothes can enhance people’s appearance and give them a huge amount of self-confidence. This is one of the joyful aspects of clothing in today’s society.  Perhaps it would be better if clothes were purely bought for this reason alone.
It would be a great gift to see ourselves the way others do and then maybe people wouldn’t be constantly trying to prove to others who we are through materialistic means.  People should not be judged by what they have, but should be judged by who they are because you cannot judge a book by its cover, therefore don’t illustrate the cover with illustrations that aren’t inside the book.
